
Lesson Overviews for Teachers
The following are teacher instructions for the lessons in this Teaching Guide.
You may share the goals for each lesson with your students as you prepare to teach this unit.

Lesson 1: Persuasive Communication

Lesson 3: Presenting Persuasively

Language Arts Goal: To recognize the elements of persuasive
communication in a variety of formats

Materials: Pen and paper; markers; dry erase markers (optional);
Persuasive Communication Student Reproducible 1 

BACKGROUND DISCUSSION (20 minutes)

1. Review the concept and purposes of persuasive writing with
students. Remind them that the primary aim of persuasive writing is
to persuade a reader to adopt a certain point of view or to take a
particular action.

2. Explain that persuasive writing is often used to promote a product
or service, in print and online advertisements as well as in television
and radio commercials. Since the primary aim is to influence others,
this type of writing focuses on the reader. Explain that, in an
attempt to influence a person’s viewpoint or actions,
advertisements concentrate on winning the attention of their
targeted audience by engaging them with appealing verbal or
visual material.

3. Engage students in a discussion about the types of advertisements
they have seen. Have volunteers identify key advertisements they
have seen that communicate positive persuasive messages. Elicit

further discussion by asking students: What about the advertisement
grabbed your attention? What was most appealing?

4. Based on class discussion, use dry erase markers to draw a sample
outline on the board. Use color for students to reference as they
complete their outlines.

5. Divide the class into teams of 3 to 4 students. Instruct each team to
work together to create an original product.

WRITING ACTION (20 minutes)

Distribute copies of Persuasive Communication Student Reproducible 1.
Encourage students to color their outlines with markers to help
organize their ideas and call out different information.

LESSON WRAP-UP

To prepare students to create their own products, have them select an
item from the classroom to advertise. It can be a school-supply item
such as a dry erase marker, a book, or a pen, or an item of clothing such
as shoes, pants, or a top. Ask students to use colored markers to create
their own advertisement for the item they have chosen.

Language Arts Goal: To review the elements of persuasive
communication and to understand how to combine all elements into an
effective persuasive presentation

Materials: Pen and paper; Presenting Persuasively Student 
Reproducible 3

BACKGROUND DISCUSSION (20 minutes)

1. Explain to students that a persuasive presentation is an important
part of persuasive communication. Attention-grabbing images,
exciting word choices, and vivid, colorful designs work together to
make an electrifying and effective persuasive presentation that will
help sell a point of view or product.

2. Remind students that the primary aim of persuasive presentation is
to persuade someone to adopt a point of view or to influence a
person’s actions.

3. Review the qualities of effective persuasive communication with
students. There must be:

• knowledge of the audience
• purpose
• concrete, specific details that are informative and support your

point of view

• effective persuasive word choices that will appeal to the target
audience

• a visually attractive presentation

4. Divide students into teams. Have teams brainstorm one persuasive
sentence or slogan that captures the essence of their product. Each
group should then select a spokesperson to deliver the slogan to the
class.

5. Ask students to vote for the best slogan after all groups have
presented. Lead a discussion about why the slogan students voted
for is most effective. Discuss how the others could be improved.

6. Encourage teams to finalize their overall marketing details for their
product.

WRITING ACTION (20 minutes)

Distribute copies of Presenting Persuasively Student Reproducible 3.

LESSON WRAP-UP

Explain to students that most commercials and films are planned out
using storyboards. A storyboard is a series of colorful illustrations that
display the sequence of events in the commercial. It is essentially a comic
strip of a commercial that is used to help people visualize the scenes and
find potential problems before they occur. Have each team create a
storyboard for their commercial using colored markers.

Language Arts Goal: To understand that well-chosen words can
enhance ideas and support different purposes in effective persuasive
communication

Materials: Pen and paper; Choose Your Words Wisely Student
Reproducible 2

BACKGROUND DISCUSSION (20 minutes)

1. Explain to students that one of the key elements in persuasive
writing and communication is word choice. Well-chosen words can
help a person communicate effectively and achieve goals.

2. Discuss how persuasive language used to communicate effectively
and to achieve goals consists of colorful, rich, and precise words.
Strong word choices help to clarify and expand ideas. Choosing
words carefully to provide details that are informative and
interesting can help persuade an audience to adopt a new point 
of view or take a particular action.

3. Bring magazines, online advertisements, or a video of a television
commercial to class. Divide students into teams. Have each team
highlight in colored markers the persuasive word choices that are
used in the advertisements or commercials in order to critique them.

4. Elicit a discussion of the significance of the specific word choices by
asking questions such as: Are the word choices targeted to a specific
audience? What tone do the word choices convey? What feelings do the
word choices evoke? 

5. Have teams generate a list of effective word choices and write them
on the board in colorful markers. Students should also list words that
don’t work well to persuade people. Explain to students that they may
refer to these lists when choosing words to promote their products.

WRITING ACTION (20 minutes)

Distribute copies of Choose Your Words Wisely Student Reproducible 2.

LESSON WRAP-UP

Divide students into small groups. Distribute to each group a magazine
advertisement. Have each group discuss what they like and dislike
about the advertisement distributed. Ask: What different words and
images would you have chosen to advertise the same product? Have
groups re-create the advertisement using their own design. Encourage
students to use colored markers and parts of the original advertisement
in their re-creations.

Lesson 2: Choose Your Words Wisely

After deciding what it is that you want to persuade
others to think or do, determine how you will
accomplish the task. By organizing your ideas in a
clear and concise way, you will be able to fine-tune
them.

Using colored markers, write an outline that
describes the benefits of the product your team
will persuade consumers to buy. Use the outline
below to help you get started.

1. ___________________________________________________

2. ___________________________________________________     

3. ___________________________________________________      

4. ___________________________________________________     

5. ___________________________________________________     

6. ___________________________________________________    

7. ___________________________________________________      

8. ___________________________________________________   

9. ___________________________________________________     

10. __________________________________________________

Now begin to create a plan on how 
to present the product to the class 
using the words from your word list.

_____________________________________________________       

_____________________________________________________       

_____________________________________________________       

_____________________________________________________       

_____________________________________________________       

_____________________________________________________ 

Now that you have outlined your ideas about your product,
made a list of persuasive words, and created a plan on how 
to present the product, you are ready to share your product
with the public. Be sure to keep your intended audience in 
mind while writing the commercial. Answering the questions
below will help give you a clearer picture of your audience.

1. What is the main message you want your audience to 
know about the product? 

_____________________________________________________ 

_____________________________________________________    

2. What tone will you use: Funny? Serious? Informative?

_____________________________________________________ 

_____________________________________________________    

3. What message(s) will you use to catch the 
audience’s attention?

_____________________________________________________ 

_____________________________________________________    

4. What visuals will you use to communicate 
your message?

_____________________________________________________ 

_____________________________________________________    

Persuasive Communication Choose Your Words Wisely Presenting Persuasively

I. Product name ____________________________________________________________

II. Actions (What will the product do? What is its purpose?)

a. __________________________________________________________________________

b. __________________________________________________________________________

c. __________________________________________________________________________

III. Target consumer_________________________________________________________ 
(Who will buy your product)?

IV. Why should this consumer buy the product? 

a. __________________________________________________________________________

b. __________________________________________________________________________

c. __________________________________________________________________________

Words are everything! They can make or
break the message you are trying to convey. Using
words that produce positive feelings in your targeted
consumer—such as warmth, happiness, strength,
energy, or beauty—can help sell your product.
Using the wrong word or words can generate a
negative feeling about your product. When
generating your list, keep your audience in mind—
different words will work for different audiences.

Develop your ideas from the outline you
created in Lesson 1 by creating a word list to
support the product.

Here are some words to get
you started.

WARM

STRONG

BEAUTIFUL

COLORFUL

EASY

HEALING

FRIGHTENING

CALM

Write a commercial for your
product, using the benefits you
outlined in Lesson 1 and the
word list you created in 
Lesson 2. Include:

• stimulating visual imagery
• strong verbal cues
• bold color

You may videotape it, act it out
live, create a PowerPoint®
presentation, or draw scenes on
the board. Present your
commercial to the class.
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